Summary Points from NCGS Survey 7-14-10

1. Students prefer volunteering to fundraising. 



Students like helping both local and international organizations, however most students prefer volunteering to fundraising. This often means they prefer to work locally, as internationally volunteering is tough to organize. Additionally, as one teacher said, “raising funds seems to be a one-shot deal, whereas [local] volunteering is more regular.”

2. Adult support during student-initiated projects is essential. 

Most survey-takers agreed that some adult supervision of student fundraising and volunteer efforts is advisable, but the necessary amount and nature of supervision depends on students’ age and activity-type. However, survey participants agreed that fundraising and volunteer activities are most successful when they are student-initiated (with adult support).
3. Poignant lectures, educational films, direct contact with girls in developing countries, PowerPoints, club toolkits and online materials would all help inform students about the Girl Effect. 




In order to inform students about the Girl Effect, teachers would most like to receive a PowerPoint/talking points, club toolkit, and online materials, although curriculum and printed materials would also be beneficial. Participants also recommended “poignant speakers,” educational films, skyping/video conference opportunities with girls in developing countries, and periodic visits from “G” reps. As one teacher said, “girls prefer to “see” activists--they don’t want teachers to bring an issue to them.” 

4. Students like participating in fun, meaningful, community events that they organize themselves. 





Students get excited about an issue by first learning about it (through speakers, films) and then doing something about it through fun (sports, dances, fashion shows, concerts, in-school competitions, fairs), creative and social/community-oriented fundraisers/events that they themselves have helped to design and organize. Students enjoy hands-on activities, ongoing partnerships with other schools, and collaborating with boys. Students love meeting and interacting with the people they have been involved with or helping- this process allows students to understand the value of their work. Girls especially love helping other girls! 

5. Fundraising /volunteering efforts are successful when they are student-initiated, have high levels of community participation and when students get to see the direct impact of their work.      

Volunteering/fundraising challenges and competitions are often effective, but what most determines success is students’ passion for a project, which usually results from forming personal connections and building long-term relationships with specific individuals or communities. Fundraising and service efforts are also successful when students become involved with an issue “on the ground level” and get to see the impact of their work (global service learning trips, for example).

6. To spread the Girl Effect, NCGS participants recommended creating a Nike Foundation “G”  symbol challenge to raise money and awareness, mutual “story-sharing” between girls from developed and developing countries, reaching out to forums such as NCGS, and establishing a Girl Effect speaker’s bureau. 






Survey-takers recommended exploring the Girl Effect in the U.S. (as many students like to assist girls in their own communities), helping girls in developed countries establish personal connections with those in developing countries (through mutual story-telling), and implementing a competition to raise awareness about the Girl Effect-- maybe some sort of challenge to create the coolest “G” symbol. Other teachers suggested that the Foundation offer Girl Effect projects for schools to undertake, perhaps linked with scholarships as incentive. Other teachers advised spreading word about the Girl Effect through NCGS and other similar girl-focused venues or reaching out to pre-existing clubs focused on human rights, like Amnesty International. 
Instructors also suggested having schools adopt a girl or a community in a developing country, or adding a girleffect.org link to schools’ electronic newsletters in order to involve parents/greater communities. Additionally, participants recommended leveraging other developed countries (Australia, U.K., France…) and flying Girl Effect lecturers to schools around the world to increase awareness. Teachers also advised partnering with the Girl Scouts or developing a speakers bureau of young women in the U.S. to advocate for the Girl Effect.

